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List of participants 

Participants from civil society, academia and the press in the Euro-

Mediterranean region:  

Shadi Abu-Ayyash, Media College, Al-Quds Open University, Palestine; Alicia Arbid, Arab Women's 

Solidarity Association, Belgium; Miriam Diez Bosch, Ramon Llul University in Barcelona, Spain; 

Asiem El Difraoui, Institute for Media and Communications Policy, Germany; Hamida El Bour, IPSI - 

Institut de Presse et des Sciences de l’Information, Tunisia; Leila Ghandi, The Monaco Impact 

Women Summit, Monaco; Anna-Carin Hall, Kvinna till Kvinna, Sweden; Aygül Kabaca, The 

Multicultural Centre, Sweden; Marlene Loureiro, University of Trás-os-Montes e Alto Douro, 

Portugal; Xavier Marquet, TV5 Monde, France; Fabian Pianka, Deutsche Welle, Germany; Bayan Tal, 

Jordan Media Institute, Jordan; Ugo Tramballi, Il Sole 24 Ore, Italy. 

Mediterranean Universities Union (UNIMED): 

Marcello Scalisi, Director; Nathalie Clauter, Project Manager Support. 

Anna Lindh Foundation team: 

Nabil Al-Sharif, Executive Director; Eleonora Insalaco, Head of Operations and Intercultural 

Research; Aissam Ben Aissa, Online Debate Community Management & Virtual Exchange Capacity 

Building Expert – technical moderator of the meeting; Racha Omeyri, Intercultural Research Officer 

- Rapporteur of the meeting; Johannes Jauhiainen, Intercultural Research Social Media Executive;

Haitham Samy, Logistical coordinator/expert. 
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Background of the meeting 

The Intercultural Trends and Media Platform brings together media, academia and civil society to 

debate on the way perceptions between Europeans and Southern and Eastern Mediterranean 

people have evolved in the recent years as a result of the growing migratory and refugee 

movements, the rise of populist discourses and phenomena of violent extremism. The scientific data 

gathered with the ALF Intercultural Trends Survey, the civil society work led by the ALF 4500

+ member network across 42 countries as well as some specific expert contributions on the topic 

will offer a basis for the discussion.

Within the current context of COVID19 the proposed focus of the discussion on 9 June will be 

around the way media production and mutual perceptions in the EuroMed region are changing as 

a result of the current crisis.

The meeting is conceived as a space for a facilitated discussion to exchange reflections on the topic 

and to share some initial ideas on what can be done by journalists, academia and civil society 

together to minimize the consequences of the pandemic on intercultural relations and cooperation 

in the EuroMed region. In addition, the meeting aims to establish a network of professionals within 

civil society, academia and journalists in the Euro-Mediterranean region.

The outcomes of the Intercultural Trends and Media Platform will feed into the broader process of 

reflection carried out in 2020 on the occasion of the 25th Anniversary of the Barcelona Process/

EuroMed Partnership (launched in 1995) and in view of further strengthening cooperation in the 

Euro-Mediterranean region.

https://www.annalindhfoundation.org/what-we-do/intercultural-trends-report
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The meeting 

The first virtual Intercultural Trends and Media Platform began with a plenary session during which 

each participant was invited to reflect, in 3 minutes, on the impact of the current pandemic on media 

narratives and his/her work, around the following questions:

1_ Thinking of COVID-19 and some of the media narratives emerging, can you please share some 

ideas on positive and negative effects on cross-cultural relations and reporting, and social cohesion 

in the Euro-Mediterranean, if any?

2_ What changes did you have to make for your work to adapt to the current circumstances? 

Following the plenary session, participants were divided into four parallel breakout rooms, each 

with a rapporteur.

Whilst in the virtual breakout rooms, the discussion among the participants was initiated with the 

following guiding questions: 

The impact on mutual perceptions and cross-cultural reporting in the EuroMed, with the following 

question:

3_ What current news stories, in your country, relate to issues of intercultural dialogue, solidarity 

and cooperation? Please give an example

What could be done to minimize the consequences of the current crisis on intercultural exchanges/

dialogue, with the following questions:

4_ With regards to the prevailing media narratives, civic engagement and academic work what 

would you require and recommend for the sake of more informative and nuanced coverage?

5_ What kind of media messages would you suggest conveying to the public debate?

6_ What would you recommend to the Anna Lindh Foundation in terms of messaging and action?

The first virtual Intercultural Trends and Media Platform Exchange included a post-evaluation 

online survey (see annex IV).
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Summary of key challenges and recommendations 

During the opening of the meeting, Dr Nabil-Al Sharif, Executive Director of the Anna Lindh 

Foundation underlined that the Foundation strongly believes “in the importance of the media to 

reach large groups of society” while also underlining that “too many stereotypes are perpetrated 

via the media which hamper positive cross-cultural relations”.

In his opening remarks, Marcello Scalisi Director of UNIMED underlined the importance of virtual 

but also face-to-face academic mobility and that new methods are being looked into, in order to 

guarantee exchanges for students: “we have to contribute to creating a young Mediterranean 

generation that will get to know each other”, concluded Dr. Marcello Scalisi.

To enrich the debate with the public opinion Eleonora Insalaco, Head of Operations and 

Intercultural Research at the Anna Lindh Foundation, underlined that “At the end of 2020 the ALF 

will share new scientific data from a regional public opinion poll that will shed light on how the 

current pandemic is impacting on mutual perceptions and intercultural relations in the Euro-

Mediterranean region and will gather people's opinions on the measures that could reduce 

negative stereotypes and hate speech”, with regards to the upcoming fourth edition of the 

Intercultural Trends report.

Key issues, challenges and recommendations drawn from the exchange during the meeting and 

reflections by participants shared in the online survey are summarized below, they are centered 

around the following set of reflections: 

1_ While the Covid-19 has posed unprecedented new challenges to journalists and media outlets, 

one of the most apparent trends observed was that the pandemic has made it easier for media 

professionals to gain access to decision makers, actors on the front line of the health crisis and 

celebrities via online platforms, seen as an opportunity to push them out of their comfort zone. 

2_ Another emerging trend was reported during the discussion in the use of broadcast media 

industry such as the rise of national tv stations that experienced a renaissance and a regained 

trust among the public who turned to traditional formats like traditional TV for the latest 

pandemic information.
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3_ Reiterating the fact that of the Barcelona Declaration’s 25th anniversary that was going to be a 

landmark for Euro-Mediterranean relations comes at a time of great disruption for the region 

with very serious social and economic impacts, the participants expressed the need  to rethink and 

reinvest in the EU partnership with Southern Neighbourhood countries within the framework 

of the European Neighbourhood Policy (ENP) for future cooperation addressing common 

challenges, fostering sustainable development and delivering concrete benefits to people in the 

region.

4_ Concerns were raised on the fact that migrant workers, refugees are less present in the 

news and are, moreover, portrayed as potential virus spreaders. Also, women on the front line 

of the crisis were excluded in the media and governments narratives. Insightful inputs were 

provided by the participants to ensure positive communication, minimize hate speech, stigma, 

xenophobia and discrimination constituting major threats to diversity and tolerance within 

societies.

5_ Participants highlighted an urgent need to improve health literacy of media professionals 

who do not have sufficient health literacy to transmit crucial health information about 

hygiene, viral transmission, social distancing and more complex information about ‘flattening the 

curve’, herd immunity and capacity in the hospitals. They also underscored the large amount of 

fake news being circulated on socialmedia that has led to what some are calling an “infodemic”, 

shedding light on the importance of media literacy in the digital age and the key role it can play in 

separating facts from fake content, disseminating quality information and creating a new 

generation that can retain critical thinking skills.

6_ Present in the discussions were also some observations highlighting positive initiatives that 

had emerged from the current crisis. These include communal efforts promoting solidarity and 

cooperation among youth and women. Participants called for a greater sharing of good 

journalistic practices, personal experiences and stories from social platforms to build on, that could 

certainly pave the way for a constructive dialogue in the region.



1st virtual Intercultural Trends and Media
Platform: “Feeling connected during the crisis –

media narratives of the Euro-Mediterranean”

Annex I:
Press Release

June 9, 2020
11:30 – 13:00 CEST
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At times characterized by a global pandemic, the Anna Lindh Foundation together with the 

Mediterranean Universities Union (UNIMED) organises the first virtual Intercultural Trends and 

Media Platform called: “Feeling connected during the crisis – media narratives of the Euro-

Mediterranean”, on the 9th of June from 11:30 -13:00 CEST. 

The meeting is conceived as a space for a facilitated debate between journalists, academia and civil 

society to exchange reflections on the way media productions, cross-cultural reporting and mutual 

perceptions are changing as a result of the current crisis in the Euro-Mediterranean region and to 

share ideas on what could be done to minimize the negative consequences of the current crisis on 

intercultural exchanges and dialogue 

The outcomes of the Intercultural Trends and Media Platform will feed into the broader process of 

reflection carried out in 2020 on the occasion of the 25th Anniversary of the Barcelona 

Process/EuroMed Partnership (launched in 1995) and in view of further strengthening cooperation 

in the Euro-Mediterranean region. 

For a full list of participants along with their biographies, please click here. 

About the Anna Lindh Foundation Intercultural Trends and Media Platform 

The Intercultural Trends and Media Platform brings together media, academia and civil society to 

discuss how perceptions between Europeans and Southern and Eastern Mediterranean people have 

evolved in recent years as a result of the growing migratory and refugee movements, the rise of 

populist’s discourses and phenomena of violent extremism. 

  If you are a journalist, member of civil society or academic who would like to participate in a future 

edition of the Intercultural Trends and Media Platform, please do not hesitate to contact us 

(Johannes.jauhiainen@annalindhfoundation.org - Intercultural Research Social Media Executive). 

You can find more information on the event on the Intercultural Dialogue Resource Centre. 

For more information on the Intercultural Trends and Media work at the Anna Lindh Foundation 

you can contact: Eleonora.Insalaco@annalindhfoundation.org  - Head of Operations and 

Intercultural Research.

https://www.annalindhfoundation.org/resources/events/feeling-connected-during-crisis-media-narratives-euro-mediterranean
mailto:Johannes.jauhiainen@annalindhfoundation.org
https://www.annalindhfoundation.org/resources/events/feeling-connected-during-crisis-media-narratives-euro-mediterranean
mailto:Eleonora.Insalaco@annalindhfoundation.org
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On the 9th of June, from 11:30-13:00 CET, the Anna Lindh Foundation organized together with 

the Mediterranean Universities Union (UNIMED) the first virtual Intercultural Trends and 

Media platform entitled “Feeling connected during the crisis – media narratives of the 

Euro-Mediterranean”. 

The meeting was organized as a space for a facilitated debate between journalists, academia and 

civil society to exchange reflections on the way media productions, cross-cultural reporting and 

mutual perceptions are changing as a result of the current crisis in the Euro-Mediterranean 

region and to share ideas on what could be done to minimize the negative consequences of the 

current crisis on intercultural exchanges and dialogue.

During the opening of the meeting, Dr Nabil-Al Sharif, Executive Director of the Anna Lindh 

Foundation underlined that the Foundation strongly believes “in the importance of the media to 

reach large groups of society” while also underlining that “too many stereotypes are perpetrated 

via the media  which hamper positive cross-cultural relations”.

In his opening remarks, Marcello Scalisi Director of UNIMED underlined the importance of virtual 

but also face-to-face academic mobility and that new methods are being looked into, in order to 

guarantee exchanges for students: “we have to contribute to creating a young Mediterranean 

generation that will get to know each other”, concluded Dr Marcello Scalisi.

During the meeting the reflections developed around how Covid-19 had affected media 

narratives and cross-cultural reporting in the region. For example, national TV-stations 

experienced a renaissance and a regained trust among the public.  Concerns were also raised 

about the rise of hate speech as a result of the global pandemic, fake news, the fact that migrants 

are less present in the news and digital inequalities.

Present in the discussions were also some observations highlighting positive initiatives that had 

emerged from the current crisis. These include communal efforts promoting solidarity and 

cooperation among youth and women and an increased demand for good journalistic practices. 

Lastly participants in the session called for increased media literacy, training for journalists, more 

nuanced coverage including stories on individual and community-led efforts. 
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To enrich the debate with the public opinion Eleonora Insalaco, Head of Operations and 

Intercultural Research at the Anna Lindh Foundation, underlined that “At the end of 2020 

the ALF will share new scientific data from a regional public opinion poll that will shed light on 

how the current pandemic is impacting on mutual perceptions and intercultural relations 

in the Euro-Mediterranean region and will gather people's opinions on the 

measures that could reduce negative stereotypes and hate speech”, with regards to the 

upcoming fourth edition of the Intercultural Trends report. 

In addition to stimulating a discussion on the topics of the meeting, the aim was to establish 

a network of professionals within civil society, academia and journalists in the Euro-

Mediterranean region.

Invited participants to the first virtual meeting of the Intercultural Trends and Media 

Platform included: Shadi Abu-Ayyash, Media College, Al-Quds Open University, Palestine; 

Alicia Arbid, Arab Women's Solidarity Association, Belgium; Miriam Diez Bosch, Ramon Llul 

University in Barcelona, Spain; Asiem El Difraoui, Institute for Media and Communications 

Policy, Germany; Hamida El Bour, IPSI - Institut de Presse et des Sciences de l’Information, 

Tunisia; Leila Ghandi, The Monaco Impact Women Summit, Monaco; Anna-Carin Hall, 

Kvinna till Kvinna, Sweden; Aygül Kabaca, The Multicultural Centre, Sweden; Marlene Loureiro, 

University of Trás-os-Montes e Alto Douro, Portugal; Xavier Marquet, TV5 Monde, France; 

Fabian Pianka, Deutsche Welle, Germany; Bayan Tal, Jordan Media Institute, Jordan; Ugo 

Tramballi, Il Sole 24 Ore, Italy.

Ms Leila Ghandi ensured the moderation of the meeting. To see Ms Ghandi’s greetings to 

participants please see this short video.

https://www.youtube.com/watch?v=Xkiyztyie68&t=1s
To enrich the debate with the public opinion Eleonora Insalaco, Head of Operations
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