(i) [bookmark: _GoBack]Experience in similar actions in the past 3 years (Maximum 1 page per action) 

	Name of the organisation:
Lead applicant              Co-applicant             Affiliated entityX





	Project title: EuroMedInvest
	Sector (ref. list of sectors in Sectorial experience in PADOR):
Inclusive Economic Development

	Location 
	Cost of the action 
		(EUR)
	Role:  Coordinator,
co-beneficiary, affiliated entity
	Donors to the action (name)[footnoteRef:1] [1:  If the donor is the European Union or an EU Member State, please specify the EU budget line, EDF or EU Member State] 

	Amount contributed (by donor)
	Dates (from..to)
dd/mm/yyyy 

	Beirut
	145004
	Partner
	ENPI Programme
	116003.2
	01/01/2015 - 31/07/2017

	Objectives and results of the action
	EuroMedInvest objectives:

The ultimate goal of EUROMED Invest is to boost private business and investment within the Euro-Med area to contribute to an inclusive economic development of the region. The specific objective of the project is to empower Euro-Med business and investment networks to implement targeted strategies supporting the creation and the international development of micro, small and medium-sized enterprises in order to boost private business and investment within the Euro-Med area.

Main project activities accomplished by the Chamber of Beirut & Mount Lebanon as affiliated entity: 

· Tech Agrifood Roadshow, 29-30 October 2014, Parma-Milan
· EuroMediation,BSO Co-operation and Mentoring Programme, 24-26 February 2015, Beirut-Lebanon
· Med Exchange, MasterClass, 23 April 2015, Beirut-Lebanon
· Meda-Logistics and Transport Roadshow, 9-10 June 2015, Barcelona-Spain
· OPENMYMED business meetings and workshop, 19 May 2016, Marseille, France
· Mentor Plus: mentoring a young Lebanese entrepreneur by a talented Lebanese entrepreneur of the Diaspora based in Paris
· BIFEX 2017 Roadshow, 26-27 April 2017, Beirut – Lebanon








	Name of the organisation:
Lead applicant                Co-applicant           Affiliated entitiy

X





	Project title: GMI
	Sector (ref. list of sectors in Sectorial experience in PADOR):

Waste Management

	Location 
	Cost of the action 
		(EUR)
	Role:  Coordinator,
co-beneficiary, affiliated entity
	Donors to the action (name)[footnoteRef:2] [2:  If the donor is the European Union or an EU Member State, please specify the EU budget line, EDF or EU Member State] 

	Amount contributed (by donor)
	Dates (from..to)
dd/mm/yyyy 

	Beirut
	511,983
	Beneficiary
	ENPI programme
	460,785
	01/12/2012 to 07/09/2016

	Objectives and results of the action
	GMI objectives:

The main objective of the GMI project is to develop an integrated and environmentally sound waste management system, ensuring treatment and recycling, through exploitation of innovative technologies and sustainable methods for waste treatment and recycling with the support of an awareness campaign and communication program.  

The consortium is led by the Chamber of Commerce, Industry & Agriculture of Beirut and Mount Lebanon (beneficiary) in cooperation with 11 Euro-Mediterranean partners. 

Main project results: 
· The targeted persons that were informed and participated in GMI initiatives are 171000.
· Number of RVM machines deployed in schools are 152
· 1,040,137 bottles & cans recycled and engaged more than 100,000 students in sorting and recycling activities.
· 50,000 people benefited from GMI awareness campaigns and capitalization events
· 69 schools & educational centers benefited from GMI awareness campaigns
· 31 Tons of plastic PET bottles & cans were put in
· 100 local newspapers and media channels and social media were involved.





(ii) Experience in other actions in the past 3 years (Max. 1 page per action and max. 10 actions)

	Name of the organisation:
Lead applicant              Co-applicant             Affiliated entity

X


	Project title: SHAAMS
	Sector (ref. list of sectors in Sectorial experience in PADOR):
Renewable Energy

	Location 
	Cost of the action 
		(EUR)
	Role:  Coordinator,
co-beneficiary, affiliated entity
	Donors to the action (name)[footnoteRef:3] [3:  If the donor is the European Union or an EU Member State, please specify the EU budget line, EDF or EU Member State] 

	Amount contributed (by donor)
	Dates (from..to)
dd/mm/yyyy 

	Beirut
	447300.26
	Partner
	ENPI Programme
	402570.23
	09/11/2012 - 31/03/2016

	Objectives and results of the action
	SHAAMS objectives:

SHAAMS project aims at creating a strategic hub to promote the Solar Energy Sector in Mediterranean region. SHAAMS defined and implemented a series of actions, by identifying and highlighting the opportunities and potentialities of solar energy solutions for the social and economic development of the region.
Main project results:
· 5500 institutions, SMEs and people involved in the awareness raising activities 
· 39 organized events: capitalisation, seminars, workshops, trainings, etc.
· Number of participants on workshops, committees, trainings, festivals, international conferences etc. is 6464
· Install of photovoltaic equipment in pilot schools in various Lebanese regions
· Feasibility study to install new solar solutions in pilot public buildings 





	Name of the organisation:
Lead applicant              Co-applicant             Affiliated entity

X


	Project title: MEDDIET
	Sector (ref. list of sectors in Sectorial experience in PADOR):
Agro Food

	Location 
	Cost of the action 
		(EUR)
	Role:  Coordinator,
co-beneficiary, affiliated entity
	Donors to the action (name)[footnoteRef:4] [4:  If the donor is the European Union or an EU Member State, please specify the EU budget line, EDF or EU Member State] 

	Amount contributed (by donor)
	Dates (from..to)
dd/mm/yyyy 

	Beirut
	738227.60
	Partner
	ENPI Programme
	664404.84
	01/01/2013 - 31/12/2015

	Objectives and results of the action
	MedDiet objectives:

To raise awareness about healthy food traditions among youth and national authorities through public and private schools and municipalities to involve them in healthy food practices for the safeguard of the traditional Mediterranean food.

Main project results:
· 31100 MedDiet promotional toolkits were distributed to nutrition education initiatives during the capitalization events, schools pilot projects, consumers and in the “Mediterranean Diet info-points”.
· Teachers, school directors, promoters of local authorities from MPC and EU countries were trained to promote MD initiatives that reached 1410 persons.
· Consumers, restaurants owners, representatives from ministries and agencies were involved in targeted initiatives about the promotion and safeguarding of Mediterranean Diet that reached 28110 persons.
· Creation of the MedDIET Label to brand the Lebanese restaurants that offer Lebanese traditional food with respect to set of criteria. 






	Name of the organisation:
Lead applicant              Co-applicant             Affiliated entity

X


	Project title: MEDGENERATION
	Sector (ref. list of sectors in Sectorial experience in PADOR):
Diaspora and economic development

	Location 
	Cost of the action 
		(EUR)
	Role:  Coordinator,
co-beneficiary, affiliated entity
	Donors to the action (name)[footnoteRef:5] [5:  If the donor is the European Union or an EU Member State, please specify the EU budget line, EDF or EU Member State] 

	Amount contributed (by donor)
	Dates (from..to)
dd/mm/yyyy 

	Beirut
	395730.15
	Partner
	ENPI Programme
	356157.13
	17/12/2013 - 30/06/2016

	Objectives and results of the action
	MedGeneration objectives:

· MEDGENERATION aims at making a "New Deal" between the talents of the Diaspora and their country of origin, to ensure employment and economic benefits for associated territories, develop an entrepreneurial culture and economic openness to the international level, and involve a community of actors at the service of economic development.
· Engage local and national authorities in the implementation of attractive mechanisms and policies
Main project results:
Lobbying actions and events, visits and high level regional seminars, MedAcademies, technical assistance for local authorities, and local actors in charge of economic development
· capacity building workshops for Youth and local actors
· Highlighting some entrepreneurial success stories in south to mobilize talents expatriates and Mediterranean Diaspora. 
· Pitching sessions presented by young talents from Diaspora to promote their project innovative ideas
· Mentorship program to assist selected 15 young talents in implementing their promising projects 
· Lobbying actions through study tours in EU countries to mobilize Diaspora to be involved in national investment projects
· The project was concluded by the creation of a platform hub to aggregate initiatives targeting diaspora





	Name of the organisation:
Lead applicant              Co-applicant             Affiliated entity

X


	Project title: OPTIMED
	Sector (ref. list of sectors in Sectorial experience in PADOR):
Maritime Transport

	Location 
	Cost of the action 
		(EUR)
	Role:  Coordinator,
co-beneficiary, affiliated entity
	Donors to the action (name)[footnoteRef:6] [6:  If the donor is the European Union or an EU Member State, please specify the EU budget line, EDF or EU Member State] 

	Amount contributed (by donor)
	Dates (from..to)
dd/mm/yyyy 

	Beirut
	848233.71
	Partner
	ENPI Programme
	763410.34
	31/12/2013 - 30/12/2015

	Objectives and results of the action
	

OPTIMED objectives:
· OPTIMED aims at promoting new opportunities, facilities, tools and skills that lead to the improvement of commercial connections between public and private operators in maritime transport and logistics sector from Southern – Eastern to Northern – Western ports of the Mediterranean Sea: (Mainly Port of Torres-Italy and Port of Beirut-Lebanon).
· The project aims also at identifying and spreading the opportunities of the new maritime trade network and the potentialities of a supporting tool like the virtual logistics platform among economic operators from EU and Mediterranean Partner countries.
 Main project results:
· Creating a database of info related to trade maritime traffic in port of Beirut over the last 10 years
· Working out a study on a new optimized design for the port of Beirut and Port of Torres facilities
· Creating  online virtual web platform to increase freight between Port of Torres and Port of Beirut
· Diversified training and B2Bs for maritime operators from Med partners countries 
· Elaborating an instructions guide for the use of the platform (user manual)
· Training of maritime operators on how using the new online platform 
· Beta testing period of 2 months for the use of the web platform by 15 import/export companies 
· MoU signed between the project partners to sustain the OVL platform beyond the lifetime of the project



	Name of the organisation:
Lead applicant              Co-applicant             Affiliated entity

X


	Project title: EDILE
	Sector (ref. list of sectors in Sectorial experience in PADOR):
Inclusive Social and Economic Development 

	Location 
	Cost of the action 
		(EUR)
	Role:  Coordinator,
co-beneficiary, affiliated entity
	Donors to the action (name)[footnoteRef:7] [7:  If the donor is the European Union or an EU Member State, please specify the EU budget line, EDF or EU Member State] 

	Amount contributed (by donor)
	Dates (from..to)
dd/mm/yyyy 

	Beirut
	311139.99
	Partner
	ENPI Programme
	280025.99
	16/12/2013 - 30/04/2016

	Objectives and results of the action
	EDILE objectives:
· EDILE project aims at enhancing the inclusive development of local economies thanks to an improved evaluation of investment projects. The project provides economic bodies in charge of regulating or implementing investment projects with evaluation tools and guidance able to maximize local economic spillovers such as job creation, subcontracting and environment conservation.
· EDILE project aims also at reinforcing the capacities of the local and national public authorities in project appraisal and evaluation, thus encouraging a better selection of public investment projects and an effective negotiation to maximize private investment impact.
Main project results:
· Developing a referential toolkit that involves economic, social and environmental criteria to assess investment projects
· Applying the toolkit assessment on 5 Lebanese pilot investment project in various economic sectors and the best project was awarded. 
· Number of participants in conferences, workshops, committees, trainings as well as events and festivals open to public reached 655 persons.
· Creation of EDILE label that shall be adopted by local authorities in partner countries to award and recognize the responsible investment projects





	Name of the organisation:
Lead applicant              Co-applicant             Affiliated entity

X


	Project title: PRIME
	Sector (ref. list of sectors in Sectorial experience in PADOR):
Entrepreneurship & SMEs 

	Location 
	Cost of the action 
		(EUR)
	Role:  Coordinator,
co-beneficiary, affiliated entity
	Donors to the action (name)[footnoteRef:8] [8:  If the donor is the European Union or n EU Member State, please specify the EU budget line, EDF or EU Member State] 

	Amount contributed (by donor)
	Dates (from..to)
dd/mm/yyyy 

	Beirut
	74683.63
	Partner
	ENPI Programme
	67215.26
	18/12/2013 - 17/12/2015

	Objectives and results of the action
	PRIME objectives:

· PRIME aims at supporting the gemology, goldsmith, and silversmith sector, by promoting intergenerational learning. The project contributes to greater professionalism in new or ambitious young entrepreneurs, in the business management and organizational structure of family-owned SMEs in four countries by improving the lack of knowledge on the part of heads of family businesses regarding the importance of instituting clearer transparent professional management practices and by planning intergenerational business transfer.
· PRIME aims at identifying effective models on how to make use of the ability of senior entrepreneurs, and contribute to the learning and professionalism of younger generations. 
· The project helped developing manageable mentoring schemes for intergenerational learning and transfer of Core Skills in the Gold/Silversmith and Gemology sector.
Project main results:
· Mentorship programs in jewelry family businesses: know -how and skills to be transmitted across generations
· Awareness campaigns about intergenerational learning in jeweler sector that reached around 70.000 persons
· Soft skills trainings for young entrepreneurs on entrepreneurship and marketing skills along with study visits to jewelry factories in partner countries
· Participation of young talents in exhibitions locally and abroad to display their creative jewelry models made by young talents 



